LESSON 4:

STYLE AND
VISUAL IDENTITY

How to Build a Brand That Stands Out on Instagram

Welcome to Lesson 4!

In the past few lessons, we’ve covered the foundations of
personal branding—finding your niche, identifying
competitors, and attracting the right audience.

Now, let’s take things to the next level: crafting a visual
identity that makes your brand impossible to ignore.

This lesson will show you how to choose the right
colors, fonts, and overall design style to create a
profile that’s eye-catching, consistent, and
memorable.

You'll learn how to build a brand look that reflects your
personality and instantly tells people who you are.

Let’s get into it!



WHAT IS BRAND PACKAGING -
AND WHY DOES IT MATTER?

Brand packaging is the outer image of your personal brand.
It includes your visuals, your tone of voice, and the values
you communicate through content and interactions.

Why it matters:
« It’s the first impression people get of you

« It shapes how your audience sees and
remembers you

« It builds trust and increases engagement

« It helps you stand out in a crowded space

_

In 2025, packaging is more than just pretty visuals. People
want meaning. Yes, it should look good, but it also needs to
say something.

WHY VISUAL IDENTITY
MATTERS MORE THAN EVER



Instagram is Still Powerful—but the Game Has Changed

While Instagram remains one of the best platforms for
personal branding, the trends have shifted. It’s no longer
about perfection—it’s about authenticity. Your followers
want real, relatable content that reflects who you are.

AUTHENTICITY OVER
PERFECTION

Not long ago, polished, picture-perfect feeds were the
goal. Now? Not so much.

Today’s audience wants emotion, honesty, and
connection. They’re looking for content that feels
human—not overly filtered or staged.

If you can share real stories and authentic moments,
you’ll connect on a deeper level.

EMOTIONALLY ENGAGING
CONTENT WINS

The best-performing content makes people feel
something.




Whether it’s joy, nostalgia, or inspiration—content that tells
a real story sticks with people. The more emotional the
post, the more likely it is to be shared and remembered.

TRENDS TO WATCH IN 2025

Using Al in Content Creation

Al tools are now a big part of how creators and brands make
content faster and more creatively:

o Al-generated photos and carousels: Tools like ChatGPT
and design platforms can help you combine visuals and
text to tell a story.

» Al-made graphics: Clean, readable, and custom-made
for your message—perfect for infographics or branded
visuals.

ife-changing doors
don’t open
themselves.
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These tools help
save time and keep
your brand looking
original.

e Carousel Posts with Handwritten Fonts Fonts that
mimic handwriting are trending.

They make posts feel more personal, warm, and
relatable, like a note from a friend, not a brand.

ANTI-TRENDS TO AVOID

Endless Matching Grids While matching grids used to be all
the rage, now they can feel repetitive or forced. Today’s
audiences want more variety and authenticity.



Tip:

Mix things up! Use a blend of content types—Reels,
photos, carousels, behind-the-scenes shots, quotes,
etc. Let your personality shine.

CORE PRINCIPLES OF
A STRONG VISUAL BRAND

To make your visual identity stand out and be remembered:

& Simplicity — Clean, clear visuals are easier to remember

» Consistency — Use the same color palette, fonts, and
style across posts

& Uniqueness — Find your signature look—bold colors,
custom visuals, or standout design

@ Adaptability — Make sure your visuals work on mobile,
desktop, Reels, Stories, and Posts

HOW TO BUILD A VISUAL
IDENTITY THAT STICKS

1) Pick Key Brand Elements: Choose your logo, color
palette, fonts, and photo style.



Every element should reflect the emotion or feeling you
want to create.

(Example: Blue = trust, Orange = creativity)

2) Stay Consistent: Don’t change things up too often. The
more familiar your visuals are, the faster people will
recognize your content — anywhere they see it.

3) Use Visual Symbols: Think of metaphors or images that
reflect your niche. If you’re in tech, futuristic icons might
work. In travel? Think maps or landmarks.

4) Test and Tweak: Try different visuals and track what
works. Use Instagram Insights to see what resonates most
with your audience.

THE FIRST IMPRESSION:
VISUAL ELEMENTS THAT
MATTER

e Logo: Keep it simple and instantly recognizable

e Colors: Use shades that match your brand’s emotion
and tone

e Fonts: Choose fonts that fit your personality—serif for
formal, playful for casual




e Photos & Graphics: Use high-quality images that match
your vibe (skip generic stock photos)

CREATING BRAND
ASSOCIATIONS

e Your Brand Story: Share how you got started, what you
believe in, and what you’re here to solve

» Emotional Triggers: Tap into feelings like hope, joy,
ambition, or nostalgia

» Consistent Visual Symbols: Use icons, colors, or
patterns that people associate with your niche

e Transparency: Be real. Share behind-the-scenes
content and your everyday life. People love honesty.

COMMON VISUAL MISTAKES
THAT MAKE BRANDS
FORGETTABLE

X Inconsistent style — makes your brand look
scattered and unprofessional




X Too much going on — cluttered visuals confuse the
audience

X Generic or stock visuals — makes your brand feel
cookie-cutter

X Blindly following trends — if it doesn’t fit your
voice, it’s not worth using

HOW TO KNOW WHEN YOUR
VISUAL STYLE ISN'T WORKING

 Low engagement — Not many likes, shares, or
comments? Your visuals may not be hitting the mark

e No follower growth — Stagnant growth can mean your
look needs a refresh

» Mixed messages — If people can’t tell what your brand
is about, it’s time to get clearer

TOOLS TO EVALUATE YOUR
VISUAL BRAND

o Competitor Comparison — How do your visuals stack
up against others in your niche?



e Ask Your Audience — Use polls or DMs to find out what
stands out to them

e Check Your Insights — Use Instagram analytics to see
which styles and formats work best

That wraps up Lesson 4 Now you know how to build a
strong, stylish, and memorable visual identity on
Instagram, one that reflects who you are and helps
your content stand out in a busy feed.

LESSON SUMMARY:

« You learned how to design a visual style using colors
and fonts that reflect your brand

 You discovered how to stay consistent so people
recognize you

« You explored current trends (and anti-trends) in content
design

« You picked up strategies to test, adjust, and evaluate
your branding

Next up, We'll focus on creating expert-level content that
builds trust and positions you as the go-to authority in your
niche. See you there! See you in Lesson 5!



HOMEWORK:

Find 3-5 Instagram profiles in your niche that have
strong visual branding. Write down:

« What caught your eye?
« What made their brand memorable?

- What can you adapt for your own content?



