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LESSON 3.

HOWTO GET ON
TIKTOK'S “FOR YOU”
PAGE: MASTERING THE
ALGORITHM

In this lesson, you’ll learn:

» How the TikTok algorithm works — and why affiliates
should care

» What factors determine whether you make it to the
“For You” page

» How to set up your profile and videos so the
algorithm tavors them

« Common mistakes that hold back your content
» How to boost engagement and reach

Why Understanding the TikTok Algorithm Matters

TikTok isn’t just an entertainment app — it’'s a smart
recommendation engine that promotes videos people
want to watch and interact with.
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For affiliates, this means you don’t need a huge following to
rack up thousands of views. All you need Is content that
appeals to both the algorithm and the audience.

The algorithm looks at:

z Retention time — Do viewers watch until the end?

-

Engagement — Likes, comments, shares, saves

click the link in your bio?

Creator activity — Posting consistency, profile
setup

()/) Post-view behavior — Do they follow you or

Pro tip:

Spend 90% of your time on TikTok (researching,
filming, posting) and only 10% on other platforms.
TikTok should be your growth engine.
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S TEP-BY-STEP:

HOW TIKTOK STARTS
PROMOTING YOUR

VIDEO

The Initial Test — Winning the First Audience

oo Why?

Because it needs to know if the video is worth showing to

more people. With millions of videos competing for
attention, the app must prioritize.

!! Who sees it first?

A small group whose interests match your topic. For

example, If you post about crypto, your first viewers will
likely be people who watch finance content.

What TikTok checks at this stage:

» Do people watch till the end? If most drop off early, it signals
low Interest.



» Do they like the video? A like Is a quick “yes.”

» Do they comment? Comments mean your content sparked a
reaction.

« Do they save or share? That signals value.

The Snowball Effect — Gaining Momentum

It that test group reacts positively, TikTok expands the
reach to a larger audience.

This Is where the “snowball effect” kicks in — each
round of exposure brings more views and engagement,
which signals the algorithm to keep pushing it further.

But If engagement starts to drop, the algorithm cuts
distribution and the video “dies.” That’s why your content must
stay interesting and share-worthy beyond the first wave.

Video Lifespan — Fast Burn or Long-Term Win

Unlike many platforms where posts die within hours, TikTok
can make a video go viral weeks after posting.
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Example: a video that initially flopped could trend two weeks
later It a new group picks it up.

Key takeaway:

» Don’t panic if views don’t spike instantly.

 Try updating the description, changing the cover image,
or reposting with slight edits to give it a second chance.

7 RULES FOR GOING
VIRAL ON TIKTOK

These rules are crucial tor getting on top.

1. Hook Viewers in the First Seconds

You have 2—-3 seconds to grab attention. No hook =
Instant scroll.




Effective hooks:

e Shocking fact: “90% of traders lose money...”

e Provocation: “If you're still keeping cash under your
mattress...”

 Promise of value: “Here’s how to double your deposit
with minimal risk.”

A hook Is a way to grab your viewer's attention.

2. Get to the Point — Fast

TikTok 1s mobile-first and fast-paced platform.
Forget long intros.

» Start with the main point.
« Keep it short and clear.

» Be direct and energetic.

3. Minimum Editing — Maximum Pace

Attention drops fast. Keep the visual flow moving with:

2 EVEDEX



j 1 2 EVEDEX

« Scene changes, text overlays, or movement every
1-2 seconds

« Minimum editing for there to be enough dynamism
to stay interesting without overwhelming the viewer

A dynamic video makes the viewer watch until
the end without getting bored.

4. Always Use Captions

80% of TikTok users watch without sound while
on the road or at a lunch break.

Add large, readable, eye-catching captions. It boosts
engagement and retention

5. Use Trends — But Add Your Twist

Trends are great reach boosters, but copying them
verbatim doesn’t work long-term.



« Monitor current trends
» Add your offer or message

» Put a unique spin so It stands out

6. Drive Comments

Algorithm loves activity, comments are one of
the strongest engagement signals.

« End videos with a question
» Invite debate or give viewers a choice

e More comments = more reach

7. Post Consistently

Being consistent Is key to success. TikTok rewards
active creators.

» Post 1-2 videos daily
 Infrequent posting = lower reach

 Plan content so you're always present in feeds
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Step 1: Optimize Your Profile

Why it matters: TikTok prefers “alive,” active, clear
profiles.

Checklist:

 Clear bio: who you are + what you share (1-2 sentences)
» Bright, memorable profile photo (ideally with your face)
» Links: add other socials or your site

« Custom covers: even short videos should have clickable
covers

« Use Canva (or similar) for clean, branded visuals

Step 2: Make Original, Attention-
Grabbing Videos

What works:

e Quick hook in first 1-3 seconds
« Unique style —even in trends

» Trending sounds, filters, and effects
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Hook formulas:

» “You definitely didn’t know this...”
« “Here’s how I made money from my phone...”

» “99% of people do this wrong...”

TikTok loves speed and specifics — not filler. Think
about what can hook within the first seconds.

Step 3: Avoid Bland, Repetitive Content

The algorithm downranks “assembly-line” videos.

« Change angles, locations, and music

» Mix formats: personal story, analysis, question, comparison

» Refresh your visual style regularly

Step 4: Improve Technical Quality

TikTok doesn’t push videos with bad lighting, shaky
footage, or unclear audio.
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Mini-checklist:

« Stable camera
« Soft, natural light
» Clear sound (no echo or background noise)

« Topic 1s obvious within 3 seconds

Use a tripod, natural light, and apps like CapCut for
clean editing.

Step 5: Create Engagement-Focused Content

TikTok promotes active videos — not just “good
looking” ones.

The more people react to your video, the wider the reach.

What to try:

. Start/end with a question: “Would you do this?”
» Light provocation: “Don’t try this if you don’t want...”

e Clear call-to-action: “Follow for more,” “Link in bio”
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Tools:

 Hashtags: mix trending (#fyp, #affiliate) and niche
(#lifehacks, #makemoney)

» Duets & comment replies — TikTok loves these

» Best posting time: evenings (5—9 PM)

Step 6: Stay Active and Consistent

TikTok rewards creators who stick around.

» Post daily (even short clips)
» No week-long breaks

« Plan 5-7 videos ahead

Consistency > pertection. One In five videos might blow
up — but only if TikTok sees you're active.

Step 7: Don’t Repost Identical Content

Reposting the same video from different angles works
once or twice — after that, reach drops.
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Instead:

« Split one idea Into 2—-3 videos with different delivery
« Test multiple formats for the same topic

» Track what works and adapt

FINAL TAKEAWAY

To get your affiliate content on TikTok’s “For You” page without
spending on ads, you need to:

+ Set up your profile professionally
« Post consistently

« Make original videos

« Trigger engagement

Follow these rules like they’re law, and your videos will be
more appealing to both viewers and the algorithm — which
means more views, more followers, and ultimately more
conversions.



