Z S EVEDEX

LESSON 1.

CREATING AN
EFFECTIVE TIKTOK
PROMOTION STRATEGY
FOR AFFILIATES

Welcome to a new module dedicated to TikTok!

Today, TikTok 1s not just a social network tor dances and
challenges, as many people might think. It's a free traffic-
generating machine where anyone, even without a budget,
can get millions of views and turn them into money.

e —

In this lesson, you'll learn how to build a basic but working
strategy to promote your affiliate link through TikTok.

Later, we'll discuss content, algorithms, and trends. Let’s
not drag out the intro and start exploring the platform!
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TikTok Is a catapult for any affiliate. While Instagram or
YouTube require months to grow an audience, on TikTok you
can get your first viral video in the first week.

9
[fyou're starting in 2025, TikTok should be your
first platform as an affiliate because it's where you
can generate thousands of leads from scratch
without a budget.
J

WHY TIKTOK WORKS
FOR AFFILIATES:

1. An Algorithm That Gives Everyone a Chance

On TikTok, there’s no classic “followers = reach” logic.
Everything is determined by the For You Page (FYP) —
the recommendation feed.

How the algorithm works:

 You post a video.

« [t’s shown to a small test audience.
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« Ifthey engage (watch to the end, like, comment, share)

— the video gets a second wave of views.

« The higher the retention and engagement, the more

VIews you get.

This means:

+ You can have 0O followers and still get 500,000 views on
a video.

» Beginners and top creators start on equal terms when
posting every new video.

» TikTok Is the only major social platform where every
single video Is a shot at going viral.

2. A Format That’s Easy to Produce
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TikTok is all about short videos:

« Minimum: 15 seconds

» Optimal: 20—-40 seconds (the algorithm loves when
videos are watched to the end)

e Maximum: 3 minutes

For affiliates, this is heaven:

» You can quickly test 10 ideas and keep only the ones
that work.

» No expensive equipment needed — a smartphone
and good light are enough.

» You can scale fast: one person can publish
3-5 videos per day.

3. Free Traffic That Hasn’t Been Cut Yet

On Instagram Reels and YouTube Shorts, organic reach
IS already limited — platforms push you to buy ads.

On TikTok, organic reach is still huge.
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Even without a budget, you can:
« Get 50K-200K views a week
« Drive thousands of people into your funnel
+ Test offers live
.

It’s like buying land in a city before developers
arrive — cheap entry, massive returns.

4. Emotions Matter More Than Facts

TikTok Is not Wikipedia. People come here to get
hooked, not to study.

This means:

 Dry reviews don’t work.
 Stories, emotions, and unexpected twists work.

For an affiliate, this is perfect because you can:

» Sell through personal stories (“How I lost $2,000 and
what I did next”)
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» Use pain points and triggers (“Did they freeze your
account too? Watch this...”)

 Turn ads into entertainment (humor, challenges,
reaction videos)

5. Easy Integration into a Sales Funnel

On TikTok, I1t's easy to create a path from video to offer:

 Video = link In bio = Telegram / landing page

Subtle brand mentions

OR code In the video itself

« Prompts like “grab the free guide” or “check profile for
details”

6. The Rules: How to Avoid Getting Banned

TikTok 1s strict with crypto and finance topics.
But there are workarounds:
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« Don’t say “Bitcoin,” “USDT,” “crypto” in the first few

seconds.

« Use euphemisms: “digital coins,” “new economy,”

“online assets.”

» Brand logos — only in context and without aggressive

CTAs.

» Alldirect actions (registration, purchase) — send people
to Telegram or your website.

On TikTok, you grab attention; you sell elsewhere —
for example, in your Telegram channel or on YouTube.

8. The Psychology of the TikTok Audience

__=as Theyneed dynamics: something should change
HOFC  every 2-3 seconds (visual, angle, text).

They love faces — even if you don’t show
yourself, add reactions or people’s emotions.

y » They value honesty and “imperfection” —
“’* overly polished content performs worse.
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. ' They want a surprise — an unexpected twist at
' the end makes them watch till the last second.

To sum up:

TikTok Is one of the few platforms where you can get
tens of thousands of views in 3—5 days without
Investment.

The TikTok algorithm doesn’t depend on subscriptions —
It focuses on engagement and retention. This means
even a brand-new account can immediately gain reach If
you choose the right topic and structure.

.
For us as affiliates, this is critical: every video
IS a chance to catch a “new flow” of people and guide
them into your funnel, especially If your topic solves
a real pain point (e.g., exchange account freezes, KYC
Issues, withdrawal problems).

J

I hope you’re convinced that TikTok is a real working
platform that can multiply your earnings. Now, let’s talk
about strategy.
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THE MAIN GOAL
OF AFFILIATE
PROMOTION ON TIKTOK

( Maximumviews ) — ( maximum targeted clicks ) -
— ( conversions in your affiliate program. )

TikTok Is not a store display — it’s a place where people
come for entertainment, fresh ideas, and short bursts of
emotion.

If you push your offer aggressively, the algorithm will
quickly limit your reach, and viewers will just scroll past.

Instead, we play the long game. Your task is not to “hard
sell” in the first video, but to warm up interest so that
people want to learn more.

What “Warm Leads Flow’ Means
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These are people already interested in the topic (e.g.,
earning with crypto, DeFl, or passive iIncome).

« They see you In thelr feed several times, start trusting
you, and see you as an expert/guide.

« When they see your Call to Action (“Link in profile,”
“Check pinned”), they click willingly, without pressure.

How It Works in Practice

Wide reach — you create videos that easily hit
recommendations: quick facts, hacks, stories,

exXpPOoses.

Engagement and trust — you don’t sell, you
share useful or intriguing insights that hook
viewers and make them subscribe.

Soft CTA — instead of “sign up now,” you say:

« “I'll show the full guide — In the pinned video.”

« “Full list of platforms is in my profile.”
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s Funnel outside TikTok — you send traffic to
(y Telegram, a bot, or a landing page where you can
_/ make a direct offer.

NOW, LET'S MOVE
TO ACTION.

CStep 1.) Positioning and Account Format

Before posting your first video, answer 3 questions:

« Who am I on camera? Expert, influencer, blogger,
or a hybrid account.

« How do I appear? My own face, mask, voiceover,
animation.

« What is the channel about? A narrow topic (crypto,
iInvesting, earning, lifestyle from affiliate income).

We already covered this in the previous module — if
you missed it, go back to make sure it's 100% clear!
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On TikTok, niche-specific channels win, where it’s clear
In the first seconds what the viewer will get.

CStep 2.> The “3-Layer” Content Model

To get traffic from the algorithm and keep people engaged
enough to click, your content must be balanced:

l

Viral reach — 70%

Goal:

Formats:

Example:

"
get iInto recommendations and attract
NEew VIEWErsS.
trends, quick facts, news breakdowns,
reactions.
Y
\.

“3 crypto newblie mistakes that cost them
money.”
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Warming content — 20%
- o
Goal: build tr:ust and make viewers want to
subscribe.
J
T
Formats: persongl cases, mini-tutorials, step-by-
step guides.
J
§ p
Example: This Platfgrm Lets You Trade with 100),<,
Leverage Like a Pro (No CEX Nonsense).
J
Converting content — 10%
-
Goal: softly lead the viewer to your bio link.
J
Tt

offer review, product demo, “check

Formats: _ }
pinned.
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“In the pinned video you'll find the

Example: e
exchange I trade on. Full review (nside.

(Step 3.) Posting Schedule and Algorithm

TikTok loves frequency.
« Minimum: 1-2 videos a day.

» Optimal: 3—4 videos (batch shoot and schedule
uploads).

+ Best time: test it, but evenings and nights for your target
audience often work well.

7-day content cycle:

« 5viral videos 1 converting video with

. 1 warming video a CTA to visit your profile

(Step 4.) Call to Action Without Pressure
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TikTok bans direct affiliate links and dislikes aggressive
sales, so:

» Instead of “sign up” = “platform pinned in profile”
» Instead of “click the link” = “full list in pinned”

» Instead of “buy now” = “want the guide? watch the
next video™

@ep 5) Funnel Outside TikTok

We don’t send traffic directly to the affiliate offer — we add
an intermediate step:

 Link In bio = mini landing page or Telegram bot

« There: full review, bonus for registration, direct atfiliate
link

This protects the account from bans and
Increases conversion thanks to extra warming.

3
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(steps. ) Analytics and Scaling

We’ll go deeper into analytics in future lessons, but for
now, check weekly:

» Video retention (how long people watch)

» CTRon your link

« Conversions to signups/purchases

30-Day Action Plan for Launch

Week 1 — test 10-15 videos In different formats. See what works.

Weeks 2-3 — double down on what got the most views and
retention.

Week 4 — add a “funnel” chain: video — bio = Telegram — offer.
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How to Adapt Content for an Affiliate Goal

Content should be useful and lead to action.
Examples of working formats:

Mistake + explanation + transition

“If your exchange blocked withdrawals, you may have
Just exceeded the KYC-free limit. I bypassed it using a no-
verification platform — details in profile.”

Case + screenshot + transition

“Last month I made $41 just from people copying my
strategy. No selling. Just the strategy. Link in bio.”

Question + shock + explanation

“Did you know exchanges like KuCotn can freeze your
account without warning? I switched to DefFi where that
doesn’t happen. Find the platform in profile.”

e

»

4

The key — don’t talk in generalities, speak
directly to a person’s fears, mistakes, and goals.

The more specific the situation, the higher the engagement.
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In This Lesson, You Learned:

« Why TikTok gives tree reach and how to use It in your
affiliate strategy

« How to create content that drives clicks, not just views
« How to work with algorithms without risking reach drops

» How to build a TikTok = Telegram — link chain that
actually brings paying users



